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Preface

Application and Version Differences

Because of version and preference differences, screen shots and descriptions may
differ dightly from what atrainee may experience in the training environment. Where
possible, the manua has been designed with the training environment in mind.

Cat Conatus Support

Cat Conatus offers free phone support for any meteria covered - and any other
questions you may have. Most times a quick phone call will solve the problem and
you'll be on your way.

Contact John Guenther on

Mobile: 0412 125 661

Fax: 6425 4005

Office: 6425 9016

Emal: john@catcom.com.au

If we can't answer your problem right away, we'll return your cal within 24 hours.

About this Manual

This Manua has been developed for the sole purpose of Online Access Centre

courses. It may not be copied without express permission of the author / presenter.

Course Structure

This course contains examples and detailed ingtructions.
Links to additional information can be obtained from:

http://mwww.catcom.com.au/ecom/

Thissteis used extengvely through this course as a Springboard to examples,

illudtrations and resource downloads

2000 © Cat Conatus 1



A TASTE OF E-COMMERCE — E-COMMERCE FOR BEGINNERS

Course Objectives

By the end of this course you will

0 understand what e-commerce is and what formsit can take
o have consdered some of the advantages of engaging in e-commerce

o beableto develop an e-commerce strategy for your business

2000 © Cat Conatus 2
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Module 1 — Accessing web sites

By the end of this module you will

0 beableto use aninternet browser to access web sStes

o beable to navigate your way around the web

2000 © Cat Conatus 3
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Getting Started

WEe Il assume here that you know how to turn on and switch off acomputer. Start the

P

[ nternet

Internet Explorer browser by double-dicking the IS on the desktop.

Internet Explorer

Let'stake alook at Internet Explorer’s main toolbar.

; Ulverstone Online Access Centre - Microsoft Internet Explorer

J Elle ‘E_I:iit ‘Wiew Favortes: Tools  Help
J I G | @ G B & @ .

Back Fariward Stop Refresh Home | Seach Favortes  Histon b il Frint Edit Discuss
JAQ':"E.SSIE hittp: /v, ulverstone. too. asn. au j 6o Hl.inks_ 2
|&] |_|_|G Internat 4

Table 1 explains each button and how you can useit.

Exercise 1 — Exploring the browser

1 Click on each of the buttons listed in the table below in both browsers
to see what happens.
2. Find out what makes a button available or ‘greyed out’.
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Tablel - Browser buttonsand features

Internet Explorer

toolbar button

What it does

& Goes back to the previous page. If greyed out, it means you
e e can't go back further.
= Goes forward to the next page in the order you visited them. If
Rl = greyed out, it means you can't go any further forward.

Stops the browser from trying to go to an address.

Fefresh

Reloads the current page and brings it up to date by checking
for newer versions of the file.

Home

Sends you back to your home page. This is set under Tools |
Internet Options in Internet Explorer 5.

Directs you to a search page where you can type in a keyword
or search by a category.

Prints the current page.

=3

(status bar)

Tells you whether you are at a ‘secure’ site for example when
conducting confidential transactions. In IE5 a padlock appears
in the status bar.

E*

Allows you to ‘bookmark’ your favourite sites for quick
reference.

Hiztamy

Displays a list of sites you have recently visited.

Opens up your default mail program. This button does not work
if you have a Hotmail or web based account.

| | Address !@ http: A apemag,. comyd

The address bar is used for typing in an address that you
already know.
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Accessing Internet web sites

When you know the address of aweb site, it's just a matter of typing it into the
Address bar, as shown in the illustration below and pressing the ENTER key on the
keyboard.

; whatiz?com - Microzoft Internet Explorer - [wWorking Offline]
| | File Edt Mwew Fawortes Toolz  Help

H*’FT*,@ LI,
|| Back

Fonyard Stop Refieth  Home

Q w3 | B 5

Search Fawvortez  Histom fd il Print

i Address @ http: A A whiatiz. com/

--'----1--"'—-_

© “Whatis’com

The IT-Specific encyclopedia - a techtarget.com Community

Rules for web addresses

Domain names

The following diagram explains the parts that make up aweb address (or domain

name).
WWWw.company.com.au
most addresses web addresses are the suffix tels country
dart with www mostly associated you what kind code
with abusiness or of organisation
organisation name itis

2000 © Cat Conatus 6



A TASTE OF E-COMMERCE — E-COMMERCE FOR BEGINNERS

Guessing web addresses

The domain names of larger organisations are generdly pretty easy to guess. You
don’t have to typein the http:// part, because the browser assumesthat thisisthe kind
of addressyou are looking for.

Take Table 2 for example:

Table?2 - Easy toguessURLs

Organisation Address

Optus http://www.optus.com.au
The Advocate Newspaper http://www.theadvocate.com.au
Westpac http://www.westpac.com.au
Myer Direct http://www.myerdirect.com.au
Service Tasmania http://www.service.tas.gov.au
Centrelink http://www.centrelink.gov.au
St Vincent de Paul http://www.vinnies.org.au
American Red Cross http://www.redcross.org
TAFE Tasmania http:///www.tafe.tas.edu.au
ABC http://www.abc.net.au

Suffix codes

Here are the common suffixes you will find.

Suffix What it means

com commercial organisation
org non-profit organisation
gov government organisation
edu educational institution
net networking organisation
asn Australian association
mil military organisation
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Country codes

Most country codes follow a simple pattern. Here are afew examples.

Country Code Country Code

au New Zealand nz
United Kingdom uk Germany de
France fr Canada ca
Indonesia id South Africa za

Search Engines

Search engines are massive databases of web pages that are registered with the
organisation that owns the search engine. By typing in aword or phrase, the search
engine will provide you with alig of Steswith those words. Alternatively, you can
search by a category and narrow down your search that way. A list of some search

enginesis shown a www.catcom.com.au/search .

Hyperlinks

Many steswill provide you with links to related Sites. The links will be attached

ether to a button or to an underlined word.

' Accic
[ dssist
Business ‘h

The example above shows what happens when you move your mouse pointer over a
hyperlink. Theimage used for the ‘ATOassist” logo takes you back to the ATO home
page, while the underlined words take you to other pagesin the ‘Business' section.

Back and Forward Buttons

‘Back’ and ‘Forward' buttons save you time when you are reviewing where you have

been. Once you have visited a Site, your computer stores the files associated with the
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gteinwhat is cdled the cache of the computer — a short-term storage area especialy
set asde for web pages. Often a Site with lots of images or sound will take along time
to download, but by using the back and forward buttons you can save time because
the browser recdls the files from its cache and displays those files, not the ones from

the remote server.

Exercise 2 — Simple Navigation

1. Open a browser window by clicking on the desktop shortcut for Internet
Explorer.
2. Take one of the addressesin Table 2. Type the URL into the address/

location bar of your browser.

3. Identify the links to other pages within the Ste and explore the Site.
4, Try to find links that take you out of that Site.
5. Usethe ‘Back’ and ‘Forward' buttons to review where you' ve been.

Tip: www.whatis.com is a great site for finding out what all

these strange terms really mean

Favourites and history

Favourites are a convenient way of storing web Sites that you may want to vigt again

in the future.

Adding Favourites

Adding Favouritesin Internet Explorer isjust assmple.

When you click on the ‘ Favourites button in the toolbar, a separate window appears
with aligt of ‘Favourites .
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w D Ay | Q| G
Back  Foward  Stop  Refiesh  Home | Search | Favorites
I -"-"-ﬂ_l:ﬂl"e%fe @ |5 DOW S\ Profiles johnDesktophatohBusinesz Home Page htm
Favaites x
sAdd. [P Organize... E
1 Channels
[ From ICQ)
1 Links
[ Media
@ Centrelink. Home Page W
& MSH
&] Fiadio Station Guid = 2
adio Station Guide b Dadiictinne his
&) RealPlayer Home Page b i rel
10
@ Web Events
&] Tasmaria Online - Your entry poi... Th

When you find a Site you wish to add to ‘ Favourites' click on the| button

and you can then organise your favourite into afolder (if you want).

Add Favorite EiE3 |
[_a:e] Internat Explarer will add this page to paur Favarites list (] 4 |
¥ Make available offline Custamize... | Cancel

 Mame: |Eentrelink Harne Page Create in <<

Createin New Folder...

Next time you look in your ‘ Favourites ligt, you will find your Ste on thelist.

History Files

‘History’ has the advantage of being able to be viewed when off-line. Because Online

Access Centres are dways online, thisis not so much of anissue. When you did in
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from home, however, being able to view the sites you have visited the day or week

before, can be a distinct advantage.

Note that History will only be recorded in the browser you are

using.

In Internet Explorer, click the Higtory button and you will see alist of recently visited
gtesorganised into folders.

/3 Australian Taxation Office Home Pags

|]| File Edit ‘iew Favoites Took H
| Hew b
‘ -Open.. Chrl+0

T Edit with Microzoft FrontPage

S [t

Save bz

il

Page Setup...
- Print... Chrl+F

Send 3
Impart ahd Expart...

Properties

E%|

To view thefiles offling, you must dick File | Offline. Then thefileswill be available
offline.
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| File  Edit Miew Favorites  Tool: Help

|
H; R A
I

a G

Search Favontes

3 |

Histary |

aI:k. Eelta ] Stop  Refresh  Home

| Address i@ http: /4 azzist ato.gov. au/general /opening. htm

Hiztory |

iew - ﬁﬁearch

(5] Friday taxpayers
ﬂ Saturday chorter
(5] Today what's new

El apcmag [apcmag com)

azzizt.ato [azsist abo.gow. au :
5 [ g ] media

'ﬁ Auztralian T axation Offic...
(@] centrelink (v centrelink.g...
(] My Computer
[&] whitepages [www whitepage. .

links

about this
site
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Module 2 — What is e-commerce?

In this module you will

o find out what the term ‘e-commerce covers
o look a anumber of web-gtesthat use different levds of e-commerce

o oondder the benefits of getting your budness into usng e-commerce a one or
more levels

2000 © Cat Conatus 13
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E-commerce: what is it?

E-commerce encompasses awhole host of concepts, technologies and ways of doing
things.

From the www.tecc.com.au web site:

4’;3‘\'

tecc.com.au

Using Electronic Commerce you can:

Send letters, documents, orders, or advertisng materia around the world, amost
ingantaneoudy and low cost;

Create a store-front on the Internet so that people around the world can find and

access your business

Buy or el around the world viathe Internet - do business with anyone, anywhere
inthe world a any time;

Provide better information and services to businesses and consumers,
Streamline your business processes and reduce costs.

Electronic commerce provides new ways to deliver the information and services that
form the foundations of business relationships and business transactions.

It provides both businesses and consumers with opportunities and advantages that

make it superior to conducting business in aface-to-face or paper-based manner.

2000 © Cat Conatus 14
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Ways of using e-commerce
Perhaps the best way to think about what e-commerceisto seeit in action.

We ll use aweb page specidly set up with afew links to check out, to demondtrate
some of the ways you can use e-commerce. Typethis address in your browser’s
address bar:

http:// mwww.catcom.com.au/ecom/

From here, we'll explore things like:
where to get information about e-commerce
ways of buying and sdlling goods and services over the net
how to use the Internet for networking and keeping in touch with customers
how you can set up Internet banking

how to ded with the Tax Office dectronicaly

"}.! > '. > ‘
e 9
g
In this course we won't be looking a e-mail, and we won't be looking a how to get

information and resources from the web (those topics are covered in other Taste of e-

commerce courses), but these things are a part of e-commerce.

One of the best placesto sart when you are consdering e-commerce isthe TECC

web site. Thereis hegps of information that should answer many of your questions.

Remember: e-commerce is not just about selling on the

Internet

2000 © Cat Conatus 15
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6"'. tecc_(:{:”ﬂ_au (index search contact hnme)

site contents

b About the TECC Sl OITIITIE

b Programs and Support

F News and Events Marketing on thE WEb

w E-Commerce Guide

b About E-Commiatce The Internet is the great marketing mediurm.
b Evaluating your E-

Comrerce Cptions :
b Making the most of E- fou can use it for:

w Guide to EC Oplions

e advertising your business on your own web page

s advertising via specialist companies on other parts of the
Pk Electronic Cataloques Wiah

® Elscggiic ail s contacting groups that will aid you in marketing your product
b Establishing an

Internet Prezence e conducting market research.
b Internet fAocess

kb Using the Warld Wide The Internet can be seen as an alterative channel for advertising as

X ﬁW—Eb S opposed to the traditional media such as newspapers, magazines
Ccessing BUsIiness S . ¥ . 2

S and television. It lets you provide product information in an effort to

w Marketing on the Wak < /NCrease §ales.l_‘1"|:n__| are a}fule t::u Ita_rlglnlet cu_atnmerﬁ Iwn_h Ipn:ulzi_!_!ct alnd

F Electronic Banking

Consider the benefits of e-commerce

We could talk alot about many of the benefits of building an e-commerce strategy
into your business, but the best way to look at these benefitsisto take alook at
examples. Again we will be using the TECC web site which includes a number of
case sudies of Tasmanian business that have successfully used the Internet ina
variety of ways. You can ether type the following address into your browser or at the
bottom of the web page we have just been using you can click on the link entitled
“Congder the benefits’.

http:/AMmmww .tecc.com.a/50nline Library/2Case Studies/

From here we can explore what severa kinds of smal to medium business enterprises

have done in Tasmaniato use Internet technologiesto get into e-commerce.

2000 © Cat Conatus 16
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In a nutshell...

We could summarise the benefits in terms of the following:

opening up new marketsin places where your business has no geographical

presence or where it would not be feasible to establish one.

increased efficiency achieved through eectronic data exchange with existing
customers, suppliers and other participantsin your business.

the ability to collaborate with business partners in diverse locations using tools

like email and red time Internet conferencing solutions.

the ability to cut out the ‘middie man’ and market direct to your customers with
orders coming through aweb ste interface and linking with sdles and inventory
databases.

cost- effective promotion of your businesses' goods and service with the ability to
keep information up to date and fresh.

cost and time savings achieved through internet ordering and procurement.

Theredlity isthat as more and more businesses get online, there will be an
expectation that your busnesswill also be able to ded dectronicaly with your

customers and suppliers.

Pitfalls

There are pitfdlstoo. It isworth being reminded that e-commerceis not acure dl for
your marketing problems. In fact it brings with it severd problems that you will need
to work through in order to get the best out of it. That'swhy we' Il be looking at an e-

commerce grategy for your business in the next module.

2000 © Cat Conatus 17
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Module 3 — Developing an e-commerce strategy

In this module you will

o think about possble ways your business could use e-commerce strategies.
O condder practicad stepsfor achieving your goas

o congder the costs involved

2000 © Cat Conatus 18
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Pathway through the e-commerce maze
Thefollowing diagram shows a possible way forward with e-commerce.

We Il consider each step in turn.

Gather information

Assess your markets and suitability for e-commerce
Spend time browsing the Internet. What are others doing?
Talk to peoplein business who are already using the net.

Find out about industry incentives.

Talk to your bank.

h 4

Get started

Consider | SP and web-hosting options. Get connected.
Use e-mail. Start networking electronically.
Use Internet banking, ordering, e-tax. Get used to it!
Register adomain name for your business.

h 4

Get aweb presence

Get asimpleweb site set up. DIY or professional ?
Publicise your site using conventional means.

Register with search engines.

A 4

Secur e transactions

Use an Internet consultant to coordinate site development.
Set up secure servers, banks and payment methods.

Set up an online catal ogue.

2000 © Cat Conatus 19
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Gathering information

Gathering information isthe first place to start. Here are some suggested points of
contact. Remember at this stage you don’t even need your own Internet connection or
computer for that matter. Use the resources of your local Online Access Centre —

that’ s what they are there for.

Discuss Internet use with colleagues and other people in Ssmilar businesses. Find
out what works and what doesn't for local people.

Get some magazines and read widdly. (See Appendix 2 for arecommended list)

Think about the nature of your business and what kind of e-commerce mode
would best suit your circumstances. Some of the questions you might need to ask

ae
o Will an online presence open up new markets?
0 Arethere busnessesin my industry aready onling?
0 Wha arethe trends for marketing in my industry?

Tak to your industry association to find out about incentives, subsidies and grants
that may apply to you.

Discuss e-commerce with your bank.

Tdk to impartial people in the know. Y our local Online Access Centre is a good
place to start. Appendix 1 hasalist of North-West coast OAC phone numbers.

Take time to browse the Internet and look for examples of the kind of thing
businessesin your industry are doing on the net. Look for things like:

0 Web gtesof varying complexity. Try to identify what you like and
didike.
0 Discusson groups and forums for your industry that you can sSign up

with.

0 Waysthat others promote their business online. Look &t advertisng

and promotiona tools.

2000 © Cat Conatus 20
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At some stage you will have to get started. There is nothing like persona experience.

ISPs

An Internet service provider (1SP) is an important part of the process. A good ISP will
not only give you access to the Internet, but arange of other services aswell. Here are

some |SPs that offer services on the North-West coast.

Provider Local Call Access Area  Address
Hotnet Port Sorell - Somerset http://www.hotnet.net.au/
Trumpnet State wide / Interstate http://www.trump.net.au
Southern Internet . http://www.southcom.com.au
. State wide
Services
Tassie's Access State wide http://www.tassie.net.au
Server
Vision Internet . http://www.vision.net.au
Services State wide / Sydney

Telstra Bigpond

Australia wide

http://www.bigpond.com

VP Microtech

Launceston - Somerset

http://www.microtech.com.au

Active Internet

Launceston - Rocky Cape

http://www.activeinter.net.au

Ozemail Australia wide http://www.ozemail.com.au
Satway Australia wide http://www.satway.com.au/

Our Net State wide http://www.our.net.au

Global Freeway Nationasli érrllztd el?s)y to get http://www.globalfreeway.com.au
WInNET National http://www.winnet.com.au

Here are some questions you can ask before you sign up:

How fast are your modems?
(56K with V.90 support is the latest and fastest)

Do you offer free web page space?

(Most providers offer around 5MB for a personad home page)

What do you chargefor domain hosting?

(thereisusudly aregigration fee plus ongoing monthly fees)

2000 © Cat Conatus
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Can | get help if | have problemswith my connection?

(The better providers will offer afreecdl or toll free number you can ring & any
time)

|sthere a download limit?

(If you think you might use the net to download lots of suff - beware!)

Can | changetheplanif | don't likeit?

(Some planslock you into along term commitment)

Asagenerd rule, the chegper service providers are dower - even the onesthat say
they have 56K lines can be dow if they are cheap (because of the load they carry).

| SPs offering free service may not be as good as they seem... advertisng and dow
connections, together with disconnections may mean additiona frudtrations and extra
locd phonecdls.

Using e-mail

While usng e-mall is not covered in this course, you can Sgn up for a Taste of e-

commerce course that coversthistopic, or you can download the course materid.

Refer to the reference web page for detalls.

Banking, ordering and e-tax

Refer to the section in Module 2 for links to the main banks, sitesthat dlow you to

order online and the ATO.

Registering a domain name

To check the availability of a URL type the following addressin your browser address
bar, which takes you to the Internet Names Australia web site.

http:// mww.ina.com.au

2000 © Cat Conatus 22
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Y ou should note that there are rules associated with regigtration of domain names just
asthere are with regigtration of business names. Y our URL should be related to your

business name.

Getting started costs

Some indicative costs for the process of getting started are shown in the following
table.
Getting started costs Costs
Get an ISP to connect to the Internet - local call costs
$0 to $50 set-up fees

Plans vary from $4 per hour for casual
use, to $30 per month for unlimited time

(with download restrictions)

Register a domain name $137.50 for a .com site — 2 years

(your ISP can help you with this)

Get aweb presence

Here swhere it can get abit tricky. You'll have to make some decisons. Once you
have your domain registered, you may aswell do something with it.

DIY or professional?

Y ou may choose to do the Site development yourself. If you have some good
computer skills, alot of patience and afair anount of credtivity, doing it yoursef is
certanly an option.

Y ou may however prefer to use the services of a professona web designer. Refer to
the reference web page (http://www.catcom.com.au/ecom/strategy.htm) for contact

details of locally available web designers registered with TECC. Of course you can
aso tak to your loca Online Access Centre.

If you want aweb presence without the hasse of dealing with 1SPs or web designers,
or want some ideas, tak to your local Online Access Centre.
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Web Hosting

Hogting a Site with your domain name is a service your ISP will normaly provide.
Thisisin addition to the Internet access service described in the previous section.
However you don't have to use your 1SP to host your site. Your local Online Access

Centre can arrange arange of hosting services for you at a competitive rate.

Registering with search engines and net advertising

A vitd part of doing business online is to make sure you can be found online. This

involves registering with search engines or paying for a service that does thisfor you.
Regidration with search engines is normdly free, though some charge afeefor a
priority regigration. Beware of servicesthat offer registration with hundreds of search
engines.

The place to gart for Tasmanian organisaions is to register with Tasmania Online.

The following address will take you straight to the registration page:

http://mww.tas.gov.au/tasonling/addurl 34.htm

Y ou can try some of the free web Site submission services like Register-it, which

alows you to register your sSite with up to 12 search engines. Here' s the address.

http://register-it.netscape.com/

Y ou can use the most popular search engines and register manudly yoursdlf. The
following table has been rated as the top ten search engines by Nielsen Net Ratings
for the month of August 2000

(source: http://209.249.142.57/au/web/NRpublicreports.toppropertiesmonthly)

These kinds of ratings can be useful to help you make a decision about advertisng
and registering with search engines.
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Unique Time per
Property _ Reach %

Audience Person
1. NineMSN/MSN 2,055,609 54.49 0:49: 16
2. Yahoo! 1,654,396 43.86 0:43: 02
3. Microsoft 1,164,781 30.88 0: 08: 48
4. AOL Websites 1,019,062 27.01 0:11: 03
5. Telstra 971,460 25.75 0:13: 26
6. Lycos 763,568 20.24 0:08: 44
7. Excite@Home 721,795 19.14 0:17: 59
8. AltaVista 583,847 15.49 0: 08: 03
9. OzEmail 535,274 14.19 0:07: 22
10. Australian Federal Government 522,645 13.86 0:17:10

Another interesting source of information about internet usage can be found a
http://www.top100.com.au , which givesaquick list of the most popular Stesin
Audrdia
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Costs of getting a web presence

The following table gives indicative cogts of getting aweb presence using a registered
domain name:

Step Costs

DIY: web design software - $200+ for basic web page creation software

$500 for good image editing software

Professional web design services - $1000+ for a basic, professional quality site +
ongoing maintenance costs to keep the site

fresh and up to date

Web Hosting - $11+ per month (amount depends partly on
size of site required) Note that this only gets
you hosting, not secure servers, database
capabilities or any other services you may

wish to ultimately incorporate.

Registration with search engines - DIY for free!

Advertising on the net - Check with the web site

Secure Transactions

The next gtep involves adegree of complexity that redidicaly involves engaging the
services of aprofessond I T consultant. However there could be afew rdatively
inexpendve ways of getting your business online with secure transactions. Again, you
can talk to your local Online Access Centre for advice on this.

One of theinexpendve dternativesisto use afree, customisable shopping mdl. A

good example of thiskind of service can be found at:

www . findit.com.au/mal/

There are of course limitations with this kind of service but they may be enough to get
you started without it costing you the earth.
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Security

Security is of paramount concern to Internet consumers. If you want to sell using
credit card facilities, you will need to add a secure sever to your site. Security on the
Internet normally means that data transferred eectronicaly is‘encrypted’ so only the
two computersinvolved in the exchange ‘understand’ what has taken place. Put
samply, encryption ensures that maicious ‘hackers can’t intercept your transactions.

Online Catalogue

If you want to add an online database connected to inventory and sales data you will
also need an additional database server. This enables you to keep atrack of orders,
customers and can advise you of inventory requirements. If you want to be serious
about setting up an online cata ogue you will have to think about making sure the Ste
is kept fresh and up to date. This takes considerable resources.

Credit card payments

Findly and perhaps most importantly, in order complete a transaction you have to
have some means of accepting payments — usudly by credit card. The process
involves vaidating the card, debiting the purchaser’ s account and transferring the

funds to the merchant’ s account.

Costs of secure transactions

The sky’ sthe limit here, but the following table might give you someidea.

Step Cost

Setting up a secure server - $200+ setup + $50+ per month

Setting up a credit card payment system - $300+ setup +$20+ per month

+percentage or flat rate fee for each

transaction
Setting up a database server for an online - $200+ setup +$20+ per month
catalogue
Engage a consultant to set up the - $5000+ initial +$2000+ per year
catalogue and design the site maintenance costs
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Conclusions

Asyou can seg, the last step in the Strategy can be quite expensive. However the
important thing is to make a gtart and get the ball rolling.

A good way isto sart smple. Take things a step a atime. Review your srategies
regularly.

But don't wait until your competition jumpsin front of you!
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Appendix 1 -Online Access Centre contact details

Online Access Centre Contact details

Burnie Spring Street, Burnie 7320
Phone: 03 6431 9469
Coordinator: Maureen Webberly

Email: burnie@tco.asn.au

Website: www.burnie.tco.asn.au

Devonport State Library, 21 Oldaker Street, Devonport 7310
Phone: 03 6424 9413
Coordinator: Lorraine Hamilton

Email: devonport@tco.asn.au

Website: www.devonport.tco.asn.au

Edith Creek Edith Creek Primary School,
Main Road, Edith Creek 7330
Phone: 03 6456 4208
Coordinator: Maureen Duniam

Email: edithcreek@tco.asn.au

Website: www.edithcreek.tco.asn.au

Forth Valley Forth Primary School,
Wilmot Road, Forth 7310
Phone: 03 6428 3485
Coordinator: Scott Jamieson

Email: forth@tco.asn.au

Website: www.forth.tco.asn.au

King Island King Island Regional Development Organisation,
George Street, Currie 7256
Phone: 03 6462 1778
Coordinator: Jenny Thorn

Email: kingisland@tco.asn.au

Website: www.kingisland.tco.asn.au

Latrobe State Library, Gilbert Street, Latrobe 7307
Phone: 03 6426 1001
Coordinator: Brett Drinkwater

Email: latrobe@tco.asn.au

Website: www.latrobe.tco.asn.au
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Online Access Centre Contact details

Penguin Penguin High School,
Ironcliffe Road, Penguin 7316
Phone: 03 6437 0771
Coordinator: Sue Hodgetts

Email: penquin@tco.asn.au

Website: www.penguin.tco.asn.au

Queenstown State Library, Driffield Street, Queenstown 7467
Phone: 03 6471 2903
Coordinator: Scott Stringer

Email: gueenstown@tco.asn.au

Website: www.queenstown.tco.asn.au

Redpa / Marrawah Redpa Primary School,
68 Comeback Road, Redpa 7330 Phone: 03 6457 1016
Coordinator: Mark Paton

Email: redpa@tco.asn.au

Ridgley Ridgley Primary School,
104 Mount Road, Ridgley 7321
Phone: 03 6435 7924
Coordinator: Astrid Wootton

Email: ridgley@tco.asn.au

Website: www.ridgley.tco.asn.au

Roesbery Rosebery District High School,
Morrisby Street, Rosebery 7470
Phone: 03 6473 1938
Coordinator: Ruth de Kaste

Email: rosebery@tco.asn.au

Website: www.rosebery.tco.asn.au

Smithton State Library, Nelson Street, Smithton 7330
Phone: 03 6452 5001
Coordinator: Dale Marthick

Email: smithton@tco.asn.au

Website: www.smithton.tco.asn.au
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Online Access Centre Contact details

Sheffield Sheffield District High School,
Henry Street, Sheffield 7306
Phone: 03 6491 1878
Coordinator: Tim Wilson

Email: sheffield@tco.asn.au

Website: www.sheffield.tco.asn.au

Strahan The Esplanade, Strahan 7468
Phone: 03 6471 7788
Coordinator: Sharee Lennard

Email: strahan@tco.asn.au

Website: www.strahan.tco.asn.au

Tullah Tullah Progress Association Rooms,
Village Square, Tullah 7321
Phone: 03 6473 4264

Coordinator: Jacky Turner Email: tullah@tco.asn.au

Website: www.tullah.tco.asn.au

Ulverstone State Library, Civic Square,
15 King Edward Street, Ulverstone 7315
Phone: 03 6425 7579
Coordinator: Anne-Marie Guenther

Email: ulverstone@tco.asn.au

Website: www.ulverstone.tco.asn.au

Wilmot Wilmot Primary School, Main Road
Wilmot 7310
Phone: 03 6492 1270
Coordinator: Leigh Jordan

Email: wilmot@tco.asn.au

Website: www.wilmot.tco.asn.au

Wynyard State Library, Saunders Street
Wynyard 7325
Phone: 03 6442 4499
Coordinator: Barry Ferguson

Email: wynyard@tco.asn.au

Website: www.wynyard.tco.asn.au
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Online Access Centre Contact details

Yolla Yolla District High School,
School Lane off Murchison Hwy, Yolla 7325
Phone: 03 6438 1493
Coordinator: Tracey O'Malley

Email: yolla@tco.asn.au

Website: www.yolla.tco.asn.au

Zeehan Zeehan Primary School,
Main Street, Zeehan 7469
Phone: 0409 171813
Coordinator: Pauline Lycett

Email: zeehan@tco.asn.au

Website: www.zeehan.tco.asn.au
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Appendix 2 - Magazines recommended for reading

The following meagazines often include sections about e-commerce and include a

CDROM with software you can try out or download for free.
PC World
Audrdian PC Authority

Austraian Personal Computer
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