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This document was compiled by the Charles Darwin University 

(CDU) office of Media and Communications (MaC) to help our 

university colleagues contribute photographic imagery to the 

various media published by MaC, other areas of our academy, 

and outside media organisations. 

In the normal course of events, images for CDU corporate 

publications such as the Annual Report and Origins magazine, 

and additional vehicles in the form of CDU E-news and the CDU 

Connect intranet service, will be facilitated by MaC’s 

professional photographer. 

There might be occasions, however, when you are the person on 

the ground — on a remote field trip, for instance — and, as such 

the only one who is able to capture the moment for posterity 

. . . or an article for publication that features the work you are 

engaged in. 

In the pages that follow, we try to keep it simple and straight 

forward for those whose experience with photography is 

rudimentary and/ or limited to social media selfies and the 

occasional holiday or family snap. 

T: (08) 8946 7078 

E: media@cdu.edu.au  

E: photographer@cdu.edu.au  

W: cdu.edu.au/media-communications

RULE OF 3RDS

T he rule of thirds is an essential photography technique. It can be 

applied to any subject to improve the composition and balance of 

your images. The rule of thirds is one of the most useful composition 

techniques in photography. 

Using the rule of thirds means that the subject isn’t centered in the 

image, which is how many new photographers frame their shots. 

Instead, the main focal point is slightly off to one side. 

To compose your photos according to the rule of thirds you must 

imagine your canvass divided into nine equal parts using two vertical 

lines and two horizontal lines. 

Using the rule of thirds draws the viewer’s eye into the composition, 

instead of just glancing at the center. The main focal points are where 

the lines intersect. 

Most cameras, including mobile phone cameras have the facility to set 

up a rule of thirds grid (from the settings menu) as a default for LCD 

screens and viewfinders to assist in photographic composition.

BREAKING THE RULE

The rule of thirds is an essential concept in all forms of art and design

S ome of our electronic publications, however, require that the focal 

point of the image be more or less centred, with enough space 

around it to accommodate the cropping requirements of each 

publication.

These publications include CDU E-news, CDU Connect (News), 

and CDU Connect (Spotlight). which require “flat and wide” image 

cropping.
CDU E-news crop

Out-of-camera (RAW) photo
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CAMERA SETTINGS

W hile many of you will own and competently use your own 

cameras, an assumption made in this document is the almost 

ubiquitous preference of people to carry mobile/smart phones when 

out and about.

Not a problem; the latest phones have photographic sensor and 

processor capabilities that almost equal those in “bridge” and 

entry-level DSLR cameras, albeit with a significantly reduced range 

of specialist options. 

Keeping it simple:

• set your smart phone camera to AUTO so that all functions 

(described in the box, right) are controlled by the device

• for digital cameras you can use the AUTO setting or the”P”setting 

(which allows camera control over shutter speed and apperture 

but gives you some EV/ ISO control).

In using these automated settings, you can concentrate on framing the 

image in a way that is most suitable for the kind of media in which it is 

to be published . . . or simply creating the best possible image for your 

own enjoyment. 

While the white balance setting should be set to AUTO as a default, 

you can get more colour balanced images if you remember to change 

the setting to “sunny”, “cloudy”, “indoors”, etc. as determined by the 

prevailing environmental conditions.

KEEP IT SHARP

M ake sure that the main subject in your image is sharply in focus. 

Some people believe that with photographic post-production

software suites such as Photoshop you can turn a bad photo into a 

good one.  You cannot. 

In the hands of a competent operator, post-production software can 

make a good photo even better . . . into a “great” photo if the 

composition has been given due consideration. 

Concentrate on what is happening in the viewfinder or on the LCD 

viewing screen of your camera.

• most modern cameras are equipped with an anti-shaking 

           feature (in SETTINGS) . . . turn it on 

• avoid standing on the edge of a precipice while shooting.

SOME BASIC TERMS

• shutter speed or exposure time is the length of time when 

the film or digital sensor inside the camera is exposed to 

light, also when a camera’s shutter is open when taking a 

photograph. The amount of light that reaches the film or 

image sensor is proportional to the exposure time 

• apperture is the unit of measurement that defines the 

size of the opening in the lens that can be adjusted to 

              control the amount of light reaching the film or digital    

              sensor. The size of the aperture is measured in “f-stops”  

• In digital photography ISO measures the sensitivity of 

the image sensor. The same principles apply as in film 

photography — the lower the number the less sensitive 

your camera is to light and the finer the grain. By choosing 

a higher ISO you can use a faster shutter speed to freeze 

movement  

• EV (exposure value) is a number that represents a 

              combination of a camera’s shutter speed and f-stop, such  

              that all combinations that yield the same exposure have  

              the same EV (for any fixed scene luminance)  

• white balance (WB) is the process of removing unrealistic 

colour casts so that objects that appear white in natural 

lighting conditions are rendered white in your photo.

X

WHAT’S IN THE BACKGROUND?

A common occurance in non-professional (and at times 

 pro fessional) photography is to concentrate too much on 

the subject without paying due attention to background noise. 

Many’s the time a human subject has been photographed with 

a tree, lightpole or signpost apparently growing from the top of 

their head. Or shot in a setting that resembles a phalanx of 

Triffids (human-eating plant life from a nightmarish science 

fiction novel) about to devour their prey. 

A background doesn’t need to be sparse or plain but it’s best if it 

doesn’t distract from the subject.

X

✓

This image ran with a story 
about a book launch and the 
background tells us something 
about the human subject

This image ran with a story 
about human research ethics 
. . .  serious, reflective 

✓
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WIDE & DEEP

O ften referred to as “portrait” and “landscape”, when shooting 

with a view to publishing your photographs it is always a

good idea to provide a publisher with wide and deep options to 

provide layout and design flexibility. 

Varying the orientation of a photo will also often provide a

difference in the “atmosphrere” of the image.

GROUP SHOTS

T ry to limit the number of people in any group shot to between 

three and five — if only for the fact that it’s more difficult to record 

all of the names, and get them in the correct order . . .  and we do need 

the names, written (L - R). 

Fewer is better. And a “tight” focus on the group, preferred. 

Encourage your group to engage with the can1era (eye contact) and 

inspire your subjects to give the impression they are enjoying the 

experience.

TELLING THE STORY

W e are in the story-telling business and, as such, use our words 

and images to convey particular meanings in an effort to 

spread messages about the good works undertaken by staff and 

students at Charles Darwin University. 

In most cases we know and understand the material we are dealing 

with ahead of the time of setting up a photo shoot, as opposed to the 

opportunistic kind of shooting that comes with unadulterated “news” 

photography (rare as hens’ teeth these days except for the ubiquitous 

traffic accident shot wc arc afflicted with on an almost daily basis). 

More often than not we have developed the words and must 

contemplate how best to augment them in a visual way. Should you 

be the one in situ with a photographic opportunity that we might use 

to illustrate your story, please take some moments to think about the 

most appropriate image composition possible. 

Here are some examples:

RULES OF ENGAGEMENT

• we want our audience to engage with the people we are 

telling stories about  

• we want our subjects to engage with our audience — 

eye contact with the camera (known as “looking down 

the barrel”) is one way of achieving such engagement 

• subjects’ wistful gazing at far-off horizons might 

              sometimes be appropriate in our story-telling, but is  

               better left for marketing campaigns  

• try to inject some kind of “action” into your composition 

shoot multiple images of the same composition — newer 

cameras will allow multiple shot “bracketed” burst 

shooting that traverse three or more EV settings  

• if possible (with flash or other means) light the face/s of 

your subject/ s. 

The image below was staged to illustrate a 
story about urban disaster management. We 
wished to inject a little menace into it. These 
aspects were enhanced in post-production 
colouration of the image
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The above image was used to illustrate a story 
about projected augmented tangible landscapes 
technology, whereby digitised data sets are 
projected on to 3D-printed maps

The image above shows a CDU PhD 
candidate whose artwork involves 
engraving hard rock drill core

Cyber security

CDU Chancellor Paul Henderson AO (left) 
shares a moment with Vice-Chancellor and 
President Professor Simon Maddocks at the 
Chancellor’s investiture event

Introducing STEM learning to young people 
through interaction with drones
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portraits lateral thinking

# it’s all about capturing character

One way to do this is to vary your shooting 

position in relation to your subject, creating 

different angles for the composition. 

Shooting from a higher or  lower aspect 

than that of your subject will give the 

frame a different “feel” than that achieved 

with a straight-on approach.

He’s a scientist . . . . . . so is he

We’re all students here  . . .

How do you compose 
an image of the world’s 
first 3D metal printer?

Photographic clichés abound in academic institutions, and perhaps this is a 

good thing because familiar signifying elements often elicit rapid 

recognition on behalf of the viewer — a plus for those involved in marketing 

a brand. There is, however, never only a single way to convey meaning:
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C DU Media and Communications is responsible for the 

production of corporate publications: the biannual Origins 

magazine and the Charles Darwin University Annual Report. 

Both of these publications require illustration with high quality 

photographic images. 

In addition to these hard copy documents (also available in 

electronic form at W: cdu.edu.au/media-communica tions/publi-

cations) the MaC office compiles and publishes CDU E-news — 

a monthly electronic newsletter focussed on important university 

events, research achievements, staff and student profiles, and other 

interesting information highlighting the good works of the CDU 

community — and CDU Connect, an intranet commnications medium 

for timely sharing of CDU community information. 

Material produced by the MaC office is also published with high 

frequency in local (Northern Territory), national and 

international newspapers, magazines and professional journals. 

We welcome any contribution you are able to make in order to 

promote the work you do in the university context. When you are out 

and about try to bear in mind photographic opportunities as they 

arise and use this practical guide for framing images.

• ensure your camera is set up for quick and easy shooting and 

spend a few moments contemplating what kind of story you are 

trying to tell  

• try to use the rule of thirds in image composition  and take 

           multiple shots at every opportunity 

• check to ensure that the primary subject in any image is in sharp 

focus  

• be aware of what is in the background of your shot and try to use 

it to enhance engagement with the primary subject  

• shoot deep and wide versions of the same composition if at all 

possible  

• groups should be confined to between three and five people who 

are engaged with each other and the camera 

• think outside the square when constructing an image —

           clichés can be useful but they are called clichés for a reason

• if your subject/s have clothing with university-branded insignia, 

try to allow the branding to feature in your composition. 

T: (08) 8946 7078  

W: cdu.edu.au/media-communications 

E: media@cdu.edu.au  

E: photographer@cdu.edu.au

W hile the Office of Media and Communications is not directly 

assigned the task of marketing the Charles Darwin University 

brand, everything we do is in the context of supporting and promoting 

the university. 

The fourth pillar of CDU’s Connect Discover Grow strategic plan 

states: “CDU is committed to internationalisation and to building and 

enhancing our profile and engagement within Asia in particular.” 

In short, we celebrate diversity and welcome staff and students 

from all points of the global compass. As such, we are compelled to 

consider this diversity in the context of respecting, as much as 

possible, multi-cultural morés. 

Things to avoid in images published with the imprimatur of the 

university:

• too much bare flesh; e.g. bare or partially bare torsos, or torsos 

that are covered by “skimpy” garments, including the exposure 

of legs dressed only by short shorts 

• images that have the subject’s feet pointing directly at the 

camera 

• inappropriate physical contact 

• the overt prominence of alcoholic beverages

• any depiction of cigarette smoking.

Let discretion be your guide in making “to shoot or not to shoot” 

decisions.

• at all times avoid taking pictures of minors unless you have 

gained unequivocal and written prior permission from a parent 

or legal guardian (and keep the paperwork on file) 

• you can find Talent Release Forms at W: cdu.edu.au/

             media-communications/photography, see the Quick Links   

            box on right and click the “Consent/talent release” form link

• and please, please avoid uniteresting line-up (or “firing squad”)   

photos such as:

X


